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ANNUAL SALES

Year-to-Year Comparison

E—

All Retail Stores-- Sales of all retail stores
in the United States totaled $365 billion in 1970,
an increase of 4 percent over total 1969 sales.
Annual sales of nondurable goods stores increased
7 percent over the previous year, while durable
goods stores were down 3 percent.

All major kind-of-business groups showed per-
centage increases in comparison with 1969 levels
with the exception of the automotive group which
decreased 6 percent. In the nondurable goods
category, the largest increase (9 percent) was
reported by liquor stores. The food group and
the general merchandise group with “nonstores”
(i.e., retail businesses selling their merchandise
by mail order, merchandise vending machines,
and house-to-house) were up 7 percent. Other
increases were reported by eating and drinking
places (8 percent) and the apparel group (1
percent), Drug and proprietary stores and gas-
oline service stations followed the general up-
ward trend, showing sales increases over the
previous year of 7 and 6 percent respectively.

In the durable goods category, 1970 sales in the
lumber, building, hardware, and farm equipment
group were 2 percent higher than in 1969, while
the furniture and appliance group was up 1 percent.

Multivnit Organizations-- Annual sales of orga-
nizations operating 11 or more retail stores
showed an increase of 8 percent over 1969 for
all kinds of businesses combined. A sales gain
of 8 percent over 1969 was shown by nondurable
goods stores, while sales of durable goods
stores were down 2 percent. Compared with 1969
sales for tire, battery, accessory dealers and
for the furniture and appliance group declined 4
and 5 percent respectively. Allothermajorkind-
of-business groups showed increases, Multiunit
organizations operating drug and proprietary
stores reported the largest sales increase--14
percent, The food group reported an increase
of 9 percent over the previous year, Ac-
companying these sales increases were gains by
both eating and drinking places and the general
merchandise group with nonstores (8 percent),
the apparel group (5 percent), and liquor stores
(4 percent),

Table 1. Estimated Sales of All Retail Stores in the United States, by Kind of Business: 1970 and 1969

(Amounts in millions of dollars)

; : Percent ; : Percent
Kind of business 1970 1969 | change Kind of husiness 1970 1869 [ change
United States, totalec...c.sv... eess |364,5711351,633 +4 |APPaTel BrOUPe.s.cervereansosvocnnnsnenne 20,396 | 20,158 +1
Men's, boys' wear stores?, 4,683 | 4,761 -2
Men's, boys' clothing, furnishings... 4,591 | 4,658 -1
Durable goods stores, totale......v... |109,694{112 779 -3 Women 's apparel, accessory stores>,.... 7,701 7,606 +1
Nondurable goods stores, total...... e 1254,877(238,854 +7 Women's ready-to-wear storesS......... 6,608 | 6,403 +3
Family clothing storeS........ visenaenn 3,692 3,631 +2
ShOE SHOTeSeu.evrrervanonorcsaosannnns . 3,619 3,505 +3
Food group.....-.. sreseennrerescins seee | BL,4661 75,866) 7 |purniture and appliance group............| 16,817 | 16,719| 1
ery SHOreSa. . vearecectosecnnen, . | 76,071] 70,955 +7 s . 2
. ’ Furniture, home furnishings stores..,.. | 10,393 | 10,439 0
Meat and £ish (seafood) marketS....... 2,035] 1,85L] +10 vy 2 4
Bakery products stores 1'136| 1082 45 Furniture stOreS.siecsevsssceessness . 7,748 | 7,824 -1
"""""" srece ’ ’ Household appliance, TV, radio stores,, 5,226 | 5,223 0
Household appliance dealerS.......... 3,456 | 3,536 -2
Eating and drinking placeS.......eeceass 27,8721 25,849 +8 |Lumber, building, hardware, farm
Eabing placeS,.eucessssncscenasonaanss 21,747 20 081 +8 1 equipment EroUD.....cvisereeseenracrenss 19,667 | 19,246 +2
Restaurants, cafeterias, lunchrooms, | 16,465 15,187 +8 Lumber yards, building materisls
Drinking PlACES..u.usesecceiaiossaranns 6,125 5,768 +6 AALETS% e s st veneneeenennans teesenaas 11,315 | 11,278 4]
Lumber yardS.csvenseraivons sesescan . 6,2811 6,573 -2
Hardware stores. 3,220 3,284 -2
General merchandise group with nonstores | 62,867 58,615 47 | ptonohive grompe...eers.erenneeeeen... 62,847 | €6,911| -6
eneral merchandise group without
Passenger car, other automotive dealers 57,737 62,048 -7
nonstores (except department stores 5 4
s Passenger car dealers’............... 53,970 | 58,302 -7
MAIL OPAET) e ansaueenrnsenenconeenas .o | 56,852 53,0831 47 :
Passenger car dealers (franchised), | 50,086 | 54,373 -8
Department stores and dry goods Tire, battery, accessory dealers 5,110 | 4,863 +5
general merchandise stores......... | 45,962 43,016 +7 ? ¥, 8CCESSOrY (eBlETS....... ’ ’
Department St0TeS....ceveverennes . | 38,558 36,411 +6 |Gasoline service stationS............. ..o | 26,504 | 25,116 +6
Variety stores........coeveneevnsns 7,056 6,548 +8 s
Meil order houses (department store ’ Drug and proprietary SH0reS.ee.ececescses 12,750 | 11,863 +7
merchandise)e...euineeran.s veeeeee | 3,834 3,519] 49 |LiQUOr SHOTES...eieeveeierinnrininnennnns 8,060 | 7,403 +9
Note: Measures of sampling variability are provided on page 15. U.S. and group totals include kinds of business not shown
separately,
1Includes sales made by mail order catalogue desks located within department stores of mail order firms.
2Includes men's, boys' clothing, furnishings stores, and custom tailors.
3Includes women's ready-to-wear, other apparel, accessory specialty shops; and furriers.
Includes lumber yards, building materials dealers; paint, plumbing and electrical stores.

5Includes

both franchised and nonfranchised car dealers,
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Table 2. Estimated Sales of Retail Stores of Organizations Operating 11 or More Retail Stores (Group 1l Stores)
in the United States, by Kind of Business: 1970 and 1969

(Amounts in millions of dollars)

Kind of business w0 | 1% |PEeen Kind of business 1970 | logy | Percent
United States, totaleee.eceveerrvees 110, 848{103,070 +8 |Apparel £roUPe.....rececen greeeeeneenenas 6,191 5,921 +5
. Men's, boys' wear SLOres .....e.ccee.. . 852 905 -6
Durabl ds stores, total,..... . 5,750 5,89 - M
Nondurebie goods stoves, fotal 103'008| 97178| +g | Vowen's apparel, accessory stores®.....| 2,250| 2,090| 8
4 weee ’ 4 Women's ready-to-wear StoresS......... 2,041| 1,859 +10
FOOOd BroUDe..eversavsescesnessesncvnses .| 40,965 37,619 +9 Shoe StOoreS..eeeses- eeevieseerreboions 1,712] 1,598 +7
GPOCETY StHOI€Saeereeeassascscnveesnsss | 40,557 37,163 +9
Eating and drinking placeS.............. 2,683) 2,487 +8 Furniture and appliance grouPe....ceve..» 1,281 1,354 -5
General merchandise group with nonstores | 45,302| 41,997 +8
Gigzz%rzzr?giﬂg;e dgmqugﬁhgzzre Tire, battery, accessory dealerS......... 1,747 1,816 4
mail order)ec.eveseereens PN eee | 42,165] 39,222 +8
Department storves and dry goods .
general merchendise stores.... - ..o | 33,243{ 30,906 +g |Prug and proprietary stores.............. 4,307) 3,777 14
Department stores....... sesesavne .| 31,105| 28,934 +8
Varieby st0reS...vcevevcecrceionnen . 5,627 5,232 +8 | Tdquor storeS..cvervecovonnscscararsenns 2,023] 1,947 +4
Noke: U.S. and group totals include kinds of business not shown separately.

1Tncludes men's, boys' clothing, furnighings stores, and custom tailors.
2Tncludes women's ready~to-wear, other apparel, accessory, specialty shops; and furriers.
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Distribution of Sales by Region,
Division, Selected State,
and Specified SMSA

The North Central region accounted for $105.5
billion or 28,9 percent of total 1970 United States
retail sales, with the East North Central and
West North Centraldivision, respectively, totaling
$74.8 billion and $30.7 billion of the region’s
total. In the East North Central division, Illinois
had sales of $21.8 billion, up 4 percent over
1969; Ohio had $19.1 billion, up 3 percent; and
Michigan had $16.6 billion, up 2 percent.

Retail sales in the South, second among the
four regions, amounted to $103.5 billion, 28.4
percent of total retail sales for the United States,
The largest portion of regional sales were made
in the South Atlantic division with $52.6 billion,
followed by the West South Central division with
$31.8 billion (of whichthe State of Texas accounted
for $19.5 billion) and the East South Central
division with $19 billion.

The Northeast region had retail sales totaling
$90 billion or 24.7 percent of the United States
total, with the Middle Atlantic and New England
divisions accounting for $67.5 billion and $22.6
billion, respectively. In the Middle Atlantic
division, New York State led with total sales of
$33.6 billion, followed by Pennsylvania with
$20.9 billion and New Jersey with $12,9 billion,

In the West region, retail sales totaled $65.5
billion, 18 percent of the United States total. The
Pacific division accounted for 3$50.3 billion or
76.8 percent of the region’s total, with California
having $38.9 billion of the division total. The
Mountain division accounted for $15.2 billion or
23.2 percent of the region’s sales. Ve

For the nine standard metropolitan statistical
areas for which total retail sales are shown,
1970 annual sales ranged from $21.2 billion for
New York to $4.3 billion for Pittsburgh. Sales
of the GAF group, i.e., general merchandise
(including all nonstores), apparel, and furniture
and appliance groups, for the 16 specified SMSA’s
ranged from $7.3 billion for New York to $1
billion for Kansas City.

Sales, by Geographic Regions: 1970
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Table 3. Estimated Sales of All Retail Stores, by Geographic Region and Kind of Business: 1970 and 1969
(Amounts in milfions of doflars)

Northeastern States North Central States The South The West
Kind of business -
Percent Percent Percent Percent
1970 1969 change 1970 1969 change 1970 1969 change 1976 1969 change
211 kinds of business, total. | 90,029 | €7,307 +3 | 105,519 |101,966 +3 1103,524 | 99,287 +4 | 65,499 | 63,073 +4
Durable goods stores, total | 24,207 | 24,536 -1| 32,272 | 33,497 -4 132,521 (33,841 -4 | 20,694 | 20,905 -1
Nondurable goods stores,

H0b8Le e rresannsnccecseasss | 65,822 62,771 +5 | 73,247 | 68,469 +7 | 71,003 | 65,446 +8 | 44,805 | 42,168 +6

FOOL ErOUDe.ssccvnsnecccnsrnsse 21,055 | 20,179 +4 | 22,516 {20,731 +9 | 23,315 | 21,350 +9 | 14,580 | 13,606 +7

GrOCETy StOTESer.seeavesns . 118,651 | 18,015 +4 1 21,165 | 19,505 +9 | 22,516 | 20,570 +9 113,739 | 12,865 +7

Eating and drinking placeS.......| 7,671 7,117 +8 7,985 | 7,406 +8 | 6,921} 6,433 +8| 5,295 4,893 +8

GAFY, $0181eerencroncnessnsanssss | 26,906 | 25,809 +4 1 28,137 {27,552 +2 {27,725 | 25,904 +7 {17,312 | 16,227 +7

General merchandise group®..... | 16,029 | 15,008 +7 | 18,647 {17,764 +5 117,515 | 15,746 +11 {10,676 | 10,097 +6

Department StOTeS............ | 10,005 | 9,339 +7 | 11,326 {10,930 +4 | 9,993 | 9,177 +9 | 7,2341 6,967 +4

AppArel ETOUPsse.vsesncessse-ns | 0,457 | 6,406 +1 5,052 | 5,129 -2 | 5,509 5,398 +2 | 3,378 3,225 +5

Purniture and appliance group.. | 4,420| 4,395 +1 4,438 1 4,659 -5 4,701 | 4,760 -1 | 3,258 | 2,905 +12
Iumber, building, hardware, farm

equipment groUDe...ccecececscrso 3,364 | 3,205 +5 7,687 | 7,683 0| 5,374 | 5,203 +3 (NA) (NA) (na)

Automotive ErOUP.se..sveenes () (Na) (NA) | 17,564 | 18,709 -6 119,611 | 21,201 -8 (N&) (NA) (NA)

Gasoline service stations,... 5,265 | 5,263 ¢} 7,957 | 7,223 +10 | 8,298 | 7,67 +8 1 4,984 4,956 +1

Drug and proprietary storeS......| 2,709} 2,485 +9 3,578 | 3,408 +5] 3,663 | 3,494 +5 | 2,800{ 2,476 +13

Note: Estimstes are based on a sample

. (8ee sampling veriabilities on

not shown separately. States in geographic regions are shown on page 19.

NA Not availsble,

lgtores in general merchandise, apparel, and furniture and appliance groups;

types of merchandise.
2Tneludes nonstores.

page 16.) Totals include data for kinds of business

these are stores specializing in department-store

Table 4. Estimated Sales of All Retail Stores by Selected Kinds of Business for Standard Consolidated Areas and
Specified Standard Metropolitan Statistical Areas: 1970 and 1969

(Amounts in miltions of dollars)

Middlesex, Norfolk, and Suffolk Counties.

See SMSA definitions on page 20.

:Standard consolidated areas and standard metropolitan statistical areas are listed on page 20.
Stores in the general merchandise, apparel, and furniture and appliance groups; these stores specialize in the department-

store types of merchandise.

Statistical area 1970 | 1oe | Fereedt Statistical area 170 | 1969 | Feert
STANDARD CONSOLTDATED AREAS' STANDARD METROPOLITAN
STATISTICAL AREAS'--Continued
Chicago, Ill.-Northwestern Indiana, total|15,705 |14,852 +6
Nondurable S00S SHOr€S....sss-s.s..s]Ll1,477 }10,582 +8 |Tos Angeles-Long Beach, Calif,, total., {14,115 13,831 +2
GAFZ, .t cronnrannnvesssnsesncasanonse|l 5,553 1 5,372 +3 Nondurable goods stOTeS...ccs.e..... | 10,2381 9,729 +5
GAF2, .. ..., eemavecesseneenaeessss | 4,058 3,887 +h
New York, N,Y,-Northeastern New Jersey,
BOEELe s sacoeneronneassvsnnseneennassssnss|2d, 666 129,212 +2 | Minneapolis-St. Paul, Minn., GAFZ,..... | 1,298| 1,291 +1
Nondurable goods stores. 22,366 | 21,612 +3
GAF? . s ersrvrsessnesnnnesnroenanaseass]10,024 1 9,744 +3 | New York, N,Y., t0681eucuanseesseeecss. | 21,246 20,935 +1
Nondurable goods SHOT€S............ | 16,162 | 15,690 +3
STANDARD METROPOLITAN GAF2, ., i eveeensonesnsssnanosensonses | 7,338 1 7,115 +3
STATISTICAL AREAS!
Philadelphia, Pa,, t0talee.cveasuseaes. | 8,763 | 8,533 +3
Baltimore, Md., GAF2........ sesesacaann ..l 1,139 | 1,07 +6 Nondurable goods StOreSes.........s | 6,362 | 6,082 +5
GAF2, 1t vevrenrennasnnsmonsseonnenss | 2,8401 2,732 +4
Boston, Mass., GAFZ.....ceveuiievnnseannns) 2,025 | 1,958 +3
Pittsburgh, Pa., t058Leecssenercanecars | 4,275 1 4,180 +2
Chicago, Ill., GOt8Leecvascvcsnscnncncane 14,555 (13,833 +5 Nondurable goods stores, 3,178 | 3,028 +5
Nondurable g00ds SHOTES....asse..v...|10,646 | 9,841 48] GAFZ, ... iieeesrecseccsecssssnnnaenss | 1,248] 1,249 0
GAF?,...... eemeneseracasreeanacecesnas] 5,253 | 5,071 +
- | st. Louis, Mo.-T11., t0talesesnreenos.o | 4,337 | 4,175 +4
Cleveland, Ohio, GAF?........cvvvurenenas] 1,000 1,149 -5 Nondurable g00ds SLOreS....eees.ss. | 3,081 | 2,912 +6
GAF2. ..\ ivraseeessnsessnsasnnsanssess | 1,362 1,295 +5
Dallas, TeX., GAF? i...iiureesnaneanannss| 1,103 | 1,060 4
Detroit, Mich,, B0681ar.erersenssenencnes| 8,269 | 8,158 4 | Seo Francisco-Qakland, Oalif., totel... i I v -
Nondurable goods stores,..... ceesesss) 5,748 | 5,511 +h CAF g crecenesreecy 0sml 1783 1
GAF? s i svrvnrnesnrasnsoanesssnnenenes| 2,429 2,569 -5 Sertrrcarercreserirsisrecierentn ] T ?
Houston, Tex., GAFZ,........... enneeesd| 1,099} 1,044 +5 | Washington, D,C.-Md,-Va,, total.. 5,690 5,481 +h
Nondurable goods StoOreS...ess.. %4,1751 3,933 +6
Kansas City, Mo.-Kams., GAF2,........... . 1,016 993 2| GAFZ. e iiiiiiriieiieeiersraneeseea | 1,578 1,514 4
Note: Sampling variabilities are shown on page 16, -Statistics for the Boston 4S8 include retail stores in all of Essex,

S
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Per Capita Sales

Per capita sales in the United States in 1970
totaled $1,808 compared with $1,766 in 1969, an
increase of 2 percent. Sales of nondurable goods
stores were $1,264 per capita in 1970, reflecting
a 5 percent increase in sales per personover the
$1,200 in 1969, The food group, eating and
drinking places, and the general merchandise
group with nonstores showed the largest gains in
the nondurable category, each with a 6 percent
increase. This was accompanied by 1970 per
capita gains in gasoline service stations and drug
and proprietary stores, up 4 and 5 percent,
respectively, The apparel group was unchanged
with per capita sales of $101 for both 1969
and 1970,

5

Per capita sales of durable goods stores
declined 4 percent from the 1969 level, going
from $566 in 1969 to $544 in 1970, The year-to-
year decrease reflected a 7 percent decrease in
the automotive group; per capita sales amounted
to $312 in 1970, compared with $336 in 1969. The
lumber, building, hardware, farm equipment group
gained 1 percent in sales per person, while the
furniture and appliance group declined 1 percent,
going from $84 in 1969 to $83 in 1970.

Of the four regions in the country, the West
had the highest per capita retail sales in 1970
with $1,910, followed by the North Central with
$1,867, the Northeast with $1,841, and the South
with $1,671. Among the selected large States,
per capita sales ranged from a high of $2,010 in
Florida to a low of $1,545 in NorthCarolina,

Table 5. Per Capita Sales of All Retail Stores in the United States, by Geographic Region and Kind of Business:
1970 and 1969

(Amounts in dollars)

United States Northeast North Central South West
Kind of business
1 x| Percent 1 r| Percent 1 = | Percent 1 o | Percent 1 v | Percent
1970" 11969 change 1970% | 1969 change 19707 { 1969 change 197071 1969 change 19707 | 1969 change
A1l kinds of business,.... [1,808 1,766 +2 11,841 1,800 +2 11,867 (1,825 +211,67L 1,626 +3 1,910 1,874 +2
Durable goods storeS.... 5441 566 -4 1 4951 506 -2 5711 €00 -51 5251 554 -51 603{ 621 -3
Nondurable goods stores, |1,264 {1,200 +5 |1,346 [1,295 +4 11,296 (1,225 +6 [1,146 {1,072 +7 0,307 {1,253 +4
Food groupe..... tesccssarees .. 404 381 +6] 4311 4l6 +4| 398% 371 +7]| 3767 350 +7| 425 404 +5
Grocery StoreS.i.acessesense 377 356 +6| 38L| 372 +2| 374 349 +7| 364 337 +8| 40L| 382 +5
Eating and drinking places.... 138 130 +6 | 157 147 +7] 141 | 133 +6| 1121 105 +7] 154 145 +6
L GAFZ, i iieiiveiornasnannieees | 496] 480 +3| 550 533 +3| 4981 493 +1| 4481 424 +6| 505 482 +5
General merchandise group>..| 312| 295 +6| 328| 310 +61 330( 318 +4| 283 258 +101 311 300 +4
Department SLOreS....ccvse 191 | 183 +4 | 205] 193 +6] 2007 196 +21 161} 150 +71 211y 207 +2
AppATEL ErOUD.s.cvesesenases | 101| 201 01 132 132 of 8| 92 -3 89| 88 4] 991 9 +3
Furniture and appliance

ZLOUDesreovocssosccnionsnsnse 83 84 -1 90 91 -1 79 83 -5 76 78 -3 95 86 +10

Lumber, bullding, hardware,
farm equipment groUDP.......ee 98 97 +1 69 66 +51 136 | 137 -1 87 85 +2 1 {(NA) | (NA) (NA)
Automotive grouPeee-cecceeess .| 312] 336 -7 | {ma) | (a) (na) | 311} 335 =71 317 | 347 -9 | (NA) | (MB) (Na)
Gasoline service stations..... 131§ 126 +4 | 108 | 109 ~1{ 141} 129 +97 134 | 126 +6 ] 145 147 -1
Drug and proprietary stores... 63 60 c 45 55 51 +8 63 61 +3 59 57 +4 82 T4 +11

TRevised.
NA Not available.

1Dgta based on preliminary civilian _population estimates as of July 1, 1970,

2gtores in the general merchendise, apparel, and furniture and appllance groups;

s’core types of merchandise.
3Includes nonstores,

these are stores specializing in department-



Figure 3. Per Capita Sales of Selected Kinds of Business of All Retail Stores

in the United States: 1970 and 1969
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Table 6. Estimated Annual and Per Capita Sales of All Retail Stores for Specified Large States: 1970 and 1969

Annual sales Per capita sales

State (millions-of dollars) Percent (dollars) Percent

1970 1969 change 1970 19697 change
38,917 37,835 +3 1,942 1,958 +F
27,179 25,797 * 45 1,384 1,335 4
10,606 10,162 +4 540 526 +3
Florida, t0t8ke.s.esiecsecncsnsuenseosoonsnnnos 13,528 12,815 +6 2,010 1,959 +3
Nondurable goods stores............ AN ces 9,299 8,408 +11 1,382 1,285 +8
T114n0i8, $088Leacerareanecansen et . 21,778 20,947 +4 1,964 1,909 +3
Nondurable goods stores,.... . 15,421 14,300 +8 1,391 1,303 +7
GAFZ,..... Cesreaenaraees eeee 6,853 6,701 +2 618 611 +1
Indiana, total....... P N 9,480 9,129 +4 1,822 1,778 +2
Massachusetts, totel...... P eheeveresacacsecoansnan 10,828 10,275 +5 1,909 1,831 +4
Nondurable g00dS SLOTES.ee.issucsccosssstocascencsennee 7,814 7,458 +5 1,378 1,329 +4
Michigan, t0t@)lace.csrcuasncans 16,552 16,161 +2 1,862 1,844 +1
Nondurable goods stores..,.. 11,550 10,747 +7 1,299 1,226 +6
Minnesota, $0t8lee.ersenrerecncrsionceinresnas [N aees 6,710 6,572 +2 1,758 1,751 4]
Missouri, t0t8Le..civencsencecsss heessmssanncanianaos 9,101 8,533 +7 1,956 1,857 +5
New Jersey, t0t8lec.cvieecnncancenes 12,927 12,591 +3 1,812 1,791 +1
Nondurable goods storeS......eceiievevensreessssssonens 9,344 8,824 +6 1,309 1,255 +4
New York, t0t8),.uuueecincrecnnsacrvorcsensansance esessne . 33,601 32,969 +2 1,848 1,825 +1
Nondurable goods stores.... 25,019 24,032 +4 1,376 1,330 +3
GAFZ. L it tisnsioenessescrmronnsnsnesnesessssscsmsnces 10,343 10,148 +2 569 562 +1
North Caroling, 5008Le..cessssnssescecsoreonsnseoncarsoosnn 7,687 7,477 +3 1,545 1,522 +2
Ohio, totales..e.... 19,095 18,510 +3 1,791 1,756 +2
Nondurable goods StOreS.s.cssess 13,188 12,575 +5 1,237 1,193 +4
Pennsylvania, t0tala s cscaiesocscsntesooesacsassoososacnnas 20,946 20,127 +4 1,776 1,717 +3
Nondurable goods storeS...... 15,099 14,335 +5 1,280 1,223 45
OV e e et eeenn e e 6,200 5,928 +5 526 506 +4
Texas, tot8leeeseeeisrencccannaasres chsessamacnn tesaconrsen . 19,502 18,842 +4 1,760 1,737 +1
Nondurable goods stores. ............................... 13,084 12,151 +8 1,181 1,120 +5
WiSCONSIN, L0l .reranenernrnsesnnseennnnsseeeens Cereeeans 7,916 7,606 +4 1,787 1,738 43

Note: Estimates are based on & sample (See sampling variabilities on page 17.)

TRevised.

lData are based on preliminary civilian population estimates as of July 1, 1970.
2Stores in general merchandise, apparel, and furniture and appliance g'roups these are stores specializing in department-

store types of merchandise,



Table 7. Estimated Annual and Per Capita Sales of All Retail Stores by Geographic Division and

Kind of Business:

1970 and 1969

Annual sales

Per capita sales

NN . . millions of dollars dollars;
Geographic division and kind of business { ) S : ( ) v
ercen 1 T

1970 1969 change 1970 1969 change
NEW ENGLAND, t0b28Laseseseesscnvescnseonacersas 22,555 21,619 +4 1,915 1,856 +3
. 6,195 6,040 +3 526 518 +2
Nondurable goods SHOreS.....eceeeseesansunccssstecenaseesce 16,360 15,579 +5 1,389 1,338 +4
FOOQ ZI'OUDa e csevessncnsmrsessnnssesnsacenesooasecssnaresascssssnsd 5,244 4,948 +6 445 425 +5
GAF?, £058Lavssosearesscancnsrasacnonns 6,386 6,004 +6 542 516 +5
Gasoline service stations......ccceeinniniennncieiieniiesnrnaen 1,437 1,429 +1 122 123 -1
MIDDLE ATLANTIC, £0581esoeveercesossascanassonscssssnssassone 67,47 65,688 +3 1,818 1,784 +2
Durable goods SHOreS.ue.ieescscssasncesons wesenescenvasenaed 18,012 18,496 -3 485 502 -3
Nondurable go0dS SHOTEBes..cesscsscesesssncssosscoscanses .o 49,462 47,192 +5 1,333 1,282 +4
Eating and Arinking PlaceS....seessssvccnccccssavssorasocacsssans 5,988 5,580 +7 16l 152 +6
GAF?, 50581 4 e s enerenanonspesassccsassscsnsssonescnsessesennsnnas 20,520 19,807 4 553 538 +3
General merchandiSe ETOUD” wueessreussseusernneneecsesonernsiens 12,290 11,464 +7 331 311 +6
ApParel BrOUDse.c..seecsvosviorsccscssoscassnssan decsssmsaaanns 5,033 4,929 +2 136 134 +1
Gasbline service stations...... teteenieuseiasaoecsesatesrsanrrans 3,827 3,834 o] 103 104 -1
Drug and proprietaly SLOreS.eeecesesssscessesscaseosscacovennnacs 2,090 1,904 +10 56 52 +8
EAST NORTH CENTRAL, BO52Le0esessesacesnoscncnsssccanosaceniss 7,821 72,353 +3 1,858 1,818 2
Durable goods stores..... 22,294 23,237 g 554 584 -5
Nondurable goods StOreSeseessssisscecssscsssssonosscecrsnce 52,527 49,116 +7 1,304 1,234 +6
FOOQ ErOUPeccvvsnnossscosvessescsenanssncrssacsvcscnannns . 16,753 15,424 +9 416 388 +7
Eating and drinking placCeS.....ccevscescsscsccncsccsrscannssscess 6,100 5,478 +11 151 138 +9
GAF?, BOEBLa a s eseaesensnonessesesssnaaasnsassoasssnse 20,453 20,191 +1 508 507 0
General merchandiSe grOUD”...eveceseesscnacaconsns- 13,654 13,172 +4 339 331 +2
Apparel ErOUDe...cececesoncencasssosonsnsansen 3,534 3,608 =2 88 91 -3
Gasoline service StationS......ceoccnsracnncas 5,654 5,058 +12 140 127 +10
Drug and proprietary SLoreS....secesececsocsssorsascccserccnns 2,530 2,443 +4 63 61 +3
WEST NORTH CENTRAL, t0bal.u.seeecescrssnccconvsrssccnnnsossce 30,698 29,613 +4 1,889 1,841 +3
9,978 10,260 -3 614 638 -4
, 20,720 19,353 +7 1,275 1,203 +6
FOOQ EI'OUDesescasssssasonsosonssossannonsssesenansnnases e 5,763 5,306 +9 355 330 +8
GAF? ) 50t e s esussasnnorossestnssecereasncsnsonsses 7,684 7,363 + 473 458 +3
General merchandiSe EroUP”.....eveeevesrsece 4,993 4,593 +9 307 286 +7
2,303 2,165 +6 142 135 +5
52,640 50,647 +h 1,749 1,709 +2
16,155 16,763 -4 537 566 -5
Nondurable goods stores......... 36,485 33,884 +8 1,212 1,143 +6
Eating and drinking pPlaceS....c.ceecececceserensaes 3,751 3,466 +8 125 117 +7
GAF? ) BOtBLe s sssnsrocoornssorarssossensonnsssessssrscanscnsinnes 14,260 13,284 +7 47 448 +6
General merchandiSe ETOUDP”....vssuesssseorersnseessssrancsesens 9,073 8,135 +12 301 274 +10
ADPATE]l BTrOUDe.vecssesecosssasneassnssssessssssosssnssnsasssnsossn 2,721 2,692 +1 90 91 -1
Gasoline service statbionS..cecereeeereronrncnacccvcarn. . 4,099 3,864 +6 136 130 +5
Drug and proprietary StoreS..iccieeeicscceescosecsessvasosnssesss 1,897 1,856 +2 63 63 0
EAST SOUTH CENTRAL, t0t8lessevesocncecrsoneccssuncnnnas 19,039 18,182 +5 1,500 1,441 +4
Nondurable g00ds ShOTES..eecssnsnrscrsnncencsssenuoncascass 13,097 11,882 +10 1,032 942 +1.0
FOOU ZPOUDg s s s s sssscusasassasconsossssssensssssnenasrssassecanns 4,584 4,192 +9 361 332 +9
GAF?, 50181 s s ssseranenssasssenssassnsassnssnsassersoassrassnanse 4,848 4,487 +8 382 356 +7
General merchandise ZTOUD .....eeseecoererearscacananssossnsans 3,162 2,770 +14 249 220 +13
WEST SOUTH CENTRAL, t0tal..cceecescocecacnnccccssnnsnsncrvece 31,845 30,458 +5 1,664 1,618 +3
Durable goOdS SHOTeS..vecuseessscecsnsscssscccssssoacnsssense 10,424 10,778 -3 545 572 -5
Nondurable goods SBOreS.....c.eveviivnnrrereriessoncsnannes 21,421 19,680 +9 1,119 1,046 +7
FOOd rOUDe.ssrsssesasnansssnecannen Y 6,887 6,292 +9 360 334 +8
GAF?, total..... 8,617 8,133 +6 450 432 +4
General MeTchandiSe GrOUD”.....ceveerosomsrocancosssacenenscsss 5,280 4,841 +9 276 257 +7
MOUNTAIN, tobal,e.cieeereracecooacansensanaanssnsassovercosios 15,237 13,975 +9 1,859 1,736 +7
Nondurable goods SHOTES.....veervesvsrroncenoncaresssnasoces 9,576 8,750 +9 1,168 1,087 +7
FOOQ ZLOU e. e evsancssasnsnsacasescnssascsessasrncssrosvssncssssne 2,941 2,772 +6 359 344 +4
GAF?, B0581uensanrnconsacsasseoennsnnsncnses cevrenenraaeaaras 3,808 3,341 +14 465 415 +12
General merchandise GrOUD . .eeresrsooscocasanssaranssrssnsecsns 2,256 2,031 +11 275 252 +9
PACTFIC, BOBALeursusneruneavannesnoonssosoncsassananserssosne 50,262 49,008 2 1,926 1,918 0
Durable goods stores... . 15,033 15,680 ~4 576 613 ~6
Nondurable go0ds SHOrESe..c.ecevessercsaanonenes 35,229 33,418 +5 1,350 1,305 +3
FOOQ CrOUDe e sencecensosseosccseesscssrsocsananncrarasssasasanns . 11,639 10,834 +7 446 423 +5
Fating and drinking places. 4,246 4,049 +5 163 158 +3
GAF?, 50t8Le s erennrnanrnans 13,504 12,886 +5 518 503 +3
General merchandise group”. 8,420 8,066 4 323 315 +3
Gasoline service SEatioNS.u.ceseeesssvesssocacrcssnncncvscocoanns 3,705 3,740 -1 142 146 -3

Note: States in geographic divisions are shown on page 19. Measures of sampling variability are shown on page 16. Totals

include data for kinds of business not shown separately.

TRevised.

1Data are based on preliminary civilien population estimates as of July 1, 1970. .
2Stores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-

store types of merchandise.
3Includes nonstores.



MERCHANDISE PURCHASES

The total cost value of merchandise purchased
by all retail stores in the United States during 1970
was estimated at $260 billion, 4 percent higher
than the $250 billion estimated for 1969. Of the
1970 total, $83 billion represented the cost of
durable goods purchases, down 2 percent from
1969, and $177 billion represented the cost of
nondurable goods purchases, up 7 percent from
1969.

In the durable goods category, the automotive '

group showed a 5percentdecrease inmerchandise
purchases for 1970 compared with 1969. Thecost

of purchases for the furniture and appliance group-

was little changed year-to-year while the lumber,
building, hardware, farm equipment group in-
creased purchases by 5percent. Inthe nondurable

goods category, the general merchandise group
with nonstores reported a 6 percent increase in
purchases year-to-year while the apparel group
reported a 1 percent increase, The food group,
drug and proprietary stores, and liquor stores
reported increases of 9 percent, 11 percent, and
10 percent, respectively.

Organizations operating 11 or more retail
stores reported for 1970 an 8 percent increase
in the total cost of merchandise purchases
compared to 1969 for all kinds of business
combined. The general merchandise group with
nonstores, which accounted for 37 percentoftotal
purchases by these organizations, showed an in-
crease of 7 percent year-to-year; the food group
which accounted for 42 percent recorded an in-
crease of 10 percent.

Figure 4. Total Cost of Merchandise Purchased by All Retail Stores in the
United States, by Kind-of-Business Groups: 1970

(Billions of dollars)
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\E Table 8. Estimated Cost of Merchandise Purchased by All Retail Stores in the United States, by Kind of Business:
J 1970 and 1969
(Amounts in millions of dollars) .
; : Percent . ; Percent
Kind of business 1970 1969 change Kind of business 1970 1969 change
11 kinds of buSineSS.............. |259,817[249,683 +4 | Furniture and appliance groub...........| 10,490} 10,472 0
Furniture, home furnishings stores.... 5,965 6,133 -3
Durable goods stOres............. | 83,016} 84,323 -2 Furniture StOreS.c.vecrsvesrecvrceas 44423] 4,645 -5
Nondurable goods SHOTES.......... | 176,801{165,360 +7 Household appliances, TV, radio stores 3,758] 3,656 +3
Household appliance dealers......... 2,581 2,425 +6
FOOQ ZTOUD. «seseerseroasssasasrasosssases | 04,453 59,399 +9
GOCETY SHOTEE..uusssononnsssesessssess | 60,989| 56,155\  +9 | Iumber, building, hardware, farm
equipment ErOUD....ceecasssscsvsnorcnae 14,469 13,814 +5
Eating and drinking places......c.cceeesss | 12 5574 12,139 + Iumber yards, building materials
3ealer8t, . eeurresnrasecrcensaneneanas | 7,757 7,592 +2
General merchandise group with nomstores. | 40,903| 38,617 6 Tumber YardS..seesssseesccassrecsoss 4,590 4,834 -5
. " 4 Hardware StOreS...cvssveessesssveavons 2,154 2,131 +1
General merchandise group without non- Farm equipment dealers 4558 4’ o9t 1
stores (except dept. stores mail QP serrmeersenreens ? ’
OTACT ) s vvsennesonsennrnsnasososnencesss | 37,850] 35,614 +6 s
Department sores and dry goods, 2 BUtOmOtiVE ETOUD. .uvsvogererocsssennsess | IL,346 54,000 -5
. Passenger car AealerS .....s.eeeseerses | 44,055] 47,557 -7
general merchandise STOTeS........e... | 29,584 27,908 +6 :
) Passenger car dealers (franchised).. | 40,640| 43,838 =7
Department SEOTES..c.cverrarsenrnnens 23,712| 22,619 +5 Tire, batte accessory dealers 3,599| 3,383 +6
Variety StOTES..eesernrasssoscnss 1 5,387 4,936] 49 ’ Y, Ty 22 ’
Mail order (dept. store merchandise)... | 2,879 2,770\ +4| cooo1ane gervice stationS....e.see...... | 19,862] 18,997  +5
APPATEL GTOUD.eovevcsssnsoonsonsvanasesns | 12,955 12,372 +1 | Drug and proprietary stores............. 9,089 8,192 +11
Men's, boys! clothing, furnishing
SHOTES . s vresrevesossasasssoanssssrones 2,738 2,656 +3 | 1iquor STOreS.cseeverescorssccnssvonsoss 5,877 5,354 +10
Women's ready=to-wear StOTeS...evesecss 4,078] 4,160 -2
SNOE SHOTESecessscnsssovoarssrassvunsns 2,131] 2,033 +5 | Jewelry StOreS...essersrsvasassncraveccs 1,312¢ 1,320 -1

Note:

Measures of sampling variability are provided on page 15,

1ineludes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
27peludes both franchised and nonfranchised car dealers.

in the United States, by Kind of Business: 1970 and 1969
(Amounts in mitlions of dollars)

droup totals include kinds of business not shown separately.

‘f Table 9. Estimated Cost of Merchandise Purchased by Retail Stores of Organizations Operating 11. or More Retail Stores

: : Percent : . Percent
Kind of business 1970 1963 | cpange Kind of business 1970 1969 change
A1] Kinds Of DUSINESS..seesocanness | 78,212 72,441  +8 | Apparel grOUD......ocessccrsovevencnssess 3,828| 3,691 4
Men's, boys' clothing, furnishings
STOTES.vussrcsnsseovicasssesreacsisores 486 467 +4
Durable goods StOTES..veevsrensen 3,970 3,935 +1 Women's ready-to-wear stOre€S.esesessos 1,167| 1,193 -2
Nondurable go0ds StOTeS.......... | 74,242] 68,506 +8 Shoe SHOTreS..svesssecscrsarsnsensccsce 908 884 +3
Furniture and appliance grouP......sos.. 728 742 -2
FOOQ ETOUPvreecsssaceosvorsvsoseocs 32,673 29,774 +10 i buildi ware
Lumber yards, building materials
General merchendise group with nonstores. | 29,163| 27,256 +7 AeB1erSt.iv.issrecersannrerssoracannes 1,254) 1,223 +3
General merchandise group without non- Iumber yardS...eesceeserscccensovone 740 T -1
stores (except dept. stores mail
OTACT ) ssvssnsienononoensonsonsanssnee | 27,637 25,762 47 | Tire; battery, accessory dealers........ 1,228 1,191 +3
Department stores and dry goods, :
general merchandise stOres............| 20,680) 19 ,285 +7 | Drug and proprietary stores............. 3,223| 2,793 +15
Department StOTeS......c.oesesecesses | 18,882] 17,605 +7
Variety stOreS....veesveosesarcnsracsas 4,357) 3,968| +10 | Iiquor StOreS...esecesscscscrcnracerocas 1,345 1,279 +5

Note:

g

Group totals include kinds of business not shown

separately,
lIncludes lumber yards, building materials dealers; paint, plumbing, and electrical stores.



MERCHANDISE INVENTORIES ’

Merchandise-on-Hand

The cost value of merchandise inventories in
retail stores and warehouses of retail stores in
the United States on December 31, 1970, was esti-
mated at $44.4 billion, 2 percent higher than in-
ventories held at the close of 1969. Of this total,
$25.3 billion represented the value of stocks of
nondurable goods stores, up S5 percent from 1969,
and $19.2 billion, the stocks of durable goods
stores, down 2 percent from 1969,

In the durable goods category, the automotive
group showed a 9 percent decrease in inventory
holdings on December 31, 1970, compared with the
same date a year ago. Thefurniture and appliance
group showed a 3 percent increase while the

lumber, building, hardware, farm equipment group

increased by 7 percent. In the nondurable goods
category, the general merchandise group with
nonstores closed the year with inventories higher
than in 1969 - up 7 percent, while the apparel group
was little changed year-to-year., The food group,
drug and proprietary stores and liquor stores
reported inventory gains of 6 percent, 7 percent,
and 11 percent, respectively.

In warehouses and stores of organizations
operating 11 or more retail stores, the cost value
of merchandise held for sale on December 31,
1970, rotaled $14.1 billion, 7 percent over that held

on December 31, 1969, The general merchandise
group with nonstores, which accounted for more
than 48 percent of the total warehouse and store
inventories of these organizations, showed a year-
to-year gain of 8 percent; the food group, which
accounted for 20 percent of the total, recordedan
increase of 6 percent over 1969,

Sales-Inventory Ratios

Annual sales of all retail stores in 1970 were
8.9 times the cost value of year-end inventories.

The ratio of sales to year-end inventories for

nondurable goods stores was 11.3 in 1970 com-

pared with 11.2 for 1969. The ratio for durable ]

goods stores was 6.0 for 1970, down from 6.1
in 1969,

Passenger car dealers showed a sales-
inventory ratio of 8.6 compared with 7.8 in the
preceding year. The sales inventory ratio for
department stores decreased to 7.2 in 1970 from
7.4 in 1969, The ratio for furniture and home
furnishing stores also decreased year-to-year,
going from 6.2 in 1969 to 5.6 in 1970 while the
ratio for grocery stores increased from 19,9 in
1969 to 20.3 in 1970. The ratios were little
changed from 1969 for farm equipment dealers,
3.0 compared with 2.9; drug and proprietary
stores, 6.3 compared with 6.4; shoe stores, 4.0
compared with 41,

Figure 5. Total Merchandise Inventories of All Retail Stores and Warehouses
by Major Kind-of-Business Groups:

(Merchandise inventories, at cost )}

End of Year 1970

{Billions of dollars)

All Kinds of Business, Total
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Lumber, Building, Hardware,
Farm Equipment Group [

Apparel Group

Furniture and Appliance Group

4 5 8 7 8 9 10
(Billions of dollars)

10



it

ot

11

Table 10. Estimated Merchandise Inventories and Sales-Inventory Ratios of All Retail Stores and Warehouses in the
United States, by Kind of Business: End of Year 1970 and 1969

Merchandise inventories, at cost
“{mitlions of dollars)

Sales —
inventory ratio
(stores only)

Kind of husiness Warehouses and stores Stores
Percent ; Percent g

1970 1969 change 1970 1869 change 1970 1869
211 KindS Of DUSINESS..eceveerncenceaconcocencansassanoesns| 44,442] 43,535 +21 40,731 | 39,893 +2 8.9 8.9
Durable BOOAS STOTEBe.cevesneesenerceercansnrsnssssssssna| 19,1741 19,527 -2 18,2951 18,642 -2 6.0 6.1
Nondurable goods StOreS...eciscceescas tesccoesesssasenves | 25,268 24,008 +5 | 22,436 21,251 +6 11.3 11.2
FOOQ ETOUPe s e ssenarenconnannssscscssssassnsoncncsnsoasescenasan| 4,997 4,691 +6§ 3,932] 3,713] . 46 20.8 20.4
GLOCETY ShOTESauunasessssoonccsrssssesessssssasaseonsasvanossl 4,7841 4,533 +6| 3,773} 3,570 +6 20.3 19.9
Fating and drinking pPlaCeS,...ceveessssscrroscssssessecssssesane 616 628 -2 574 588 -2 47,6 45,3
General merchandise group With NONSLOreS...us.secssecssccsceess| 9,824) 9,186 +7| 8,766| 8,129 +8 7.0 7.3

General merchandise group without nonstores (except

department stores M1l OTAET)es.secssasssssosnoceacesncsenas | 9,477 8,847 +71 8,510] 7,924 +7 6.6 6.8
Department stores and dry goods, general merchandise stores..| 7,262| 6,861 +6| 6,482 6,086 +7 6.8 7.0
5,620] 5,348 +5) 5,004 | 4,729 +6 7.2 7.4
1,602 1,422 +13 | 1,425 1,275 +12 5.9 5.7
Mail order (department store merchandiSe).......e.eeesesseses 613 563 +9 613 563 +9 6.2 6.3
ADPATrel EIOUDswsssscsssssssosocncoscasncsansnossossroennsecssee| 4,407] 4,426 0] 4,239 4,254 0 4.7 4.6
Men's, boys' clothing, furnishings StOreS....eseseveescecsecss| 1,1861 1,205 ~21 1,174 1,172 0 3.8 3.7
Women's ready-to-wear StOreS...c.eeseccercscssss .| 1,110} 1,138 -2] 1,093| 1,110 -2 5.9 6.0
Shoe SHOTESeseesnsnecrerssvorcacssossasnonnssssassosnsasonnns 937 889 +5 867 832 e 4.1 4.0
Furniture and appliance ZrolUD....cceeescesssssanrssnsraveseeseas| 3,210 3,122 +3] 2,920 2,776 +5 5.3 5.9
Furniture, home furnishings storeS.s.i.cecseecescsscceaconess| 1,806 1,827 =11 1,627§ 1,619 0 5.6 6.2
FUrniture ShOreS.e....cvsvsecescscsrosornssasnvecssseneeeess| 11,4741 1,504 -2 1,3241 1,328 0 5.1 5.7
Household appliance, TV, radio StOreS..s.cesecessaceseasessss | 1,078 1,021 +6 982 889 +10 5.3 6.0
Household appliance dealerS,...esvsesssesacscsancsns 758 700 +8 674 603 +12 5.2 5.9
-, Lumber, building, hardware, farm equipment grouPe....s..ee.sees| 4,5931 4,306 +7 | 4,423 4,156 +6 4,4 4.6
Lumber yards, building materials dealers®,........ 1,809 1,731 +5| 1,702 1,639 +h 6.2 6.2
1,122 1,098 +2| 1,0801 1,059 +2 5.7 6.3
791 815 -3 776 800 -3 4,0 3.9
1,993 | 1,760 +13 | 1,95 1,717 +13 2.9 3.0
AUtOmOtIive ETOUDw e eceserscrecsosenccssocsncssssrsccasesnoasee | 8,5421 9,424 -9| 8,381 9,271 -10 7.7 7.3
Passenger car deBlers” . ..vicienieorerantacssnnnacesasaasasns| 6,383 7,496 -15. 6,354 7,455 ~-15 8.6 7.8
Passenger car dealers (franchised)......evieesssesecssescss| 5,891 7,001 16| 5,870| 6,962 16 8.6 7.7
Tire, battery, 2ccesSory GealerS...ceuiiecrcasasanrossenessa| 1,1761 1,102 +71 1,065 995 +7 5.0 5.0
Gasoline service StationS......veveceieeccnsecescssssnorasnonns 983 946 4 878 875 0 28,1 28.0
Drug and proprietary storeS...c.ecceescecesces cevescansraeesaes | 2,240] 2,101 +7 | 2,044 | 1,931 +6 6.4 6.3
LiQUOT SLOTESeessscrersnvescvscsnsnonssenssnsossnosssassssnasos 865 782 +11 738 662 +11 10.6 10.8
JEWE LT Y ShOTESa s e neiasacnnsescecosasronssranassssssssssensancs 928 874 +6 868 823 +5 2.8 2.9

Note: Measures of sampling variability are provided on page 15.

Group totals include kinds of business not shown separately,

1Based on only those establishments in business the full calendar year, except for those Group II establishments which may not

have been in operation the entire year,

2Includes lumber vards, building materials dealers; paint, plumbing, and electrical stores.

3Includes franchised and nonfranchised car dealers,
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Table 11. Estimated Merchandise Inventories and Sales-Inventory Ratios of Retail Stores and Warehouses of Organi-
zations Operating 11 or More Retail Stores in the United States, by Kind of Business: End of Year 1970 and 1969

Merchand.isg inventories, at cost
(mitlions of dollars)

Sales-inventory ratio
(stores only)

Kind of business Warehouses and stores Stores
Percent p | Percent
1970 1969 change 1976 1969 change 1970 1969
All Kinds Of DUSINESS.eeessverensssnacsssnesnsneases| 14,135 13,179 +7 | 11,384 | 10,429 +9 10,1 10.1
Durable gOOdS SHOTES...u.scesesssonoscssansnsnenen| 1,631} 1,558 +5| 1,314 | 1,254 +5 4.7 4.9
Nondurable E00dS SHOTES.eusescseneresvassecnnsnsns | 12,504 11,621 +8 110,070 9,175 +10 20,8 10.9
FOOd ErOUD..wavaesannns 2,799 | 2,653 +6| 1,813 | 1,698 +7 22.9 22,5
Grocery storeS.......... 2,765 | 2,623 +51 1,788 | 1,678 +7 22.9 22.3
General merchandise group with nOnStOTeS........veeeeeeses| 6,838 1 6,315 +81 5,98 | 5,419 +10 7.5 7.8
General merchandise group without nonstores (except
department stores mail Order)se.escsecresncscscveaseans| 6,672 | 6,160 +8| 5,847 5,378 +9 7.1 7.3
Department stores and dry goods, general merchandise
SO @5areccoceceuesssnronnanssoscovaseacasnoncnsnsneens| 4,863 4,555 +7| 4,208 | 3,910 +8 7.6 7.7
Department StOreS..... 4,397,] 4,123 +71 3,828 3,562 +7 7.6 7.8
Variety stores,...... P 1,252 1 1,092 +15 | 1,082 9%49 +14 5.9 6.2
ADDPATEL BTOUPa . .cesessasosscssasscrccssscncscosesaconnnnns 1,275 1 1,227 + | 1,142 1,085 +5 5.6 5.5
Men's, boys' clothing, furnishings stores.. . 204 216 -6 197 194 +2 4.2 4.2
Women's ready-10-wear StOreS..e.cersvenseesonses PR 275 292 -6 260 273 -5 7.5 7.3
Shoe stores,..... cieerveneresosucsaranretsan 403 365 +10 343 315 +9 5.0 4,7
Furniture and applianCe SrOUPu....ecreseesscrnsoseronsaras 275 274 0 201 193 +4 6.6 6,7
Lumber, building, hardware, farm equipment group.......... 483 468 +3 415 405 +2 4.9 4.9
Lumber yards, building materials dealers®,......... 325 318 +2 298 293 +2 5,7 5.6
Lumber ardSe..eueeresssesuosssossscansosnsnnacannsran 182 178 +2 174 170 +2 5.7 5.7
Tire, battery, acceSSOry Ae8lerS..caeeuncoceseresencnnassns 582 534 +9 484 443 +9 4.0 4.2
Drug and proprietary StoreS.....cece.e.:. et reteiseanana .o 874 756 +16 685 594 +15 6.7 6.7
LiQUOr ShOreSassiecessncssssssnssssesssrancseansacoasacsne 275 257 +7 155 143 +8 13.3 13.6

Note: Group totals include data for kinds of business not shown separately.
1Includes lumber yards , building materials dealers; paint, plumbing, and electrical stores.

it
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Figure 6. Sales-Inventory Ratios of All Retail Stores and
Group |l Stores, by Selected Kinds of Business: 1970

(Annual Turnover: 1970 Sales divided by year-end inventories, at cost)!

(] 5 10 15 20 25 30 35 40 45 50

All Kinds of Business, Total

Grocery Stores

Eating and Drinking Places

Department Stores

Women's Ready-to-Wear Stores

Shoe Stores

Furniture Stores

Lumber Yards

All Retail Stores

[ ]
- ' Group 11 Stores?

Passenger Car Dealers

Tire, Battery, Accessory Dealers

Gasoline Service Stations

Drug Stores and Proprietary Stores

Liquor Stores
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1Data based .on establishments in business the full calendar year, except for those Group |l establishments which may not have been in
operation the entire year. Ratios exclude warehouse inventories.
2Retail stores of organizations operating 11 or more retail stores.




SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

Data onpurchases and inventories were derived
from the 1970 Annual Retail Tvade Suvvey, which
was based on essentially the same probability
sample used to produce national monthly estimates
of retail sales published in the Monthly Retail
Tvade Report. A detailed description of this
sample is shown in that report. Statistics on
annual sales were derived from monthly retail
trade data published in the January 1971 Monthly
Retail Trade Report.

The 1970 annual sample consists of the
following components:

A. Group II organizations; i.e., firms which
in the 1963 Census of Business were reported
as operating 11 or more retail stores in the
United States, are included in the sample regard-
less of the location in the United States.

B. Group I comprises all remaining retailers
as indicated below.

1. From all employer identification numbers
(EI numbers assigned in connection with the
Federal Insurance Contributions Act (FICA) asso-
ciated with retail stores in the 1968Census of
Business, stratified by sales size, a sample was
selected with proportions of the different size
classes varied to minimize sampling error.
All employer identification numbers over a
specified minimum size (which varied among the
different kinds of business from a little over
$1 million annual sales volume to about $9
million) were selected. Firms with large annual
sales (above established levels) were placed on a
fixed panel and report each month, Firms with
annual sales below the established levels were
placed on one of four rotating panels and report
current and previous months’ data three times
a year. For the Annual Retail Trade Survey,
all of the fixed panel firms and firms on two of
the four rotating panels were selected to
participate. In order to produce data with an
acceptable sampling error the level for certainty
selection was lowered for GAF (general mer-
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chandise, apparel, and furniture and appliance
stores) in certain standard metropolitan statis-
tical areas.

This sample is supplemented each month by a
sample drawn from newly issued employer
identification numbers. The sampling process
for the new numbers is a two-stage one in which,
on the basis of sales and classification information
collected in the first stage, a selection using the
procedure described in the previous paragraph is
carried through,

2, All remaining retail stores are represented
by a sample of stores located in 58 census sample
areas. Thesecensus sample areas, generally con-
sisting of combinations of two or three counties,
were chosen at random (one from each of the 58
primary strata) with known probability of
selection,

On the basis of .information collected by the
enumerators and subsequently checked againstthe
most recently available list of employer identifi-
cation numbers from which the mail panel (Item
1 above) was selected, the contribution of this area-
enumerated supplement is limited to retail estab-
lishments not associated with an employer identi-
fication number (i.e., nonemployers) as wellas to
those associated with an employer identification
number not in the universe from which the mail
panel was selected. As there isalag between the
time when a business becomes active or is
assigned an employer identification number and
the time that number is transmitted for use in
the monthly supplementation of the mail panels,
there is a need to obtain a reflection of their
activity in this interval. This is accomplished
by the area sample which also can account for
establishments in case any employer identifi-
cation number is inadvertently excluded from the
universe from which the mail panels are drawn,

Reliability of the Data

Because the estimates are based on a
sample, exact agreement is not expected with the

g



results thatwould be obtained from a complete
census of retail stores in which the same enu-
meration procedure is used. However, because
every retail store in the United States has had a
chance of being selected for the sample, and
because the probability of selectionfor each store
in the sample is known, it is possible to approx-
imate the sampling variability of the estimates
made from the sample.

Approximate measures of the differences_ which
may exist because 9[ sargpling for the estimates
are shown in tables! ‘12 1d J#. Measures of sampl-
ing variability for sales-inventory ratios of retail
stores have not been computed but, in general,
are expected to belessthanthose for merchandise

15

The measures of sampling variability are
at the one-sigma level. At this level, the
chances are two out of three that the amounts es-
timated in this survey would differ from the results
of a complete census using the same enumeration
procedure, by less than the percentage shown.
Sampling errors shown are also subject to
possibly high sampling variability. Although cer-
tain data not expressly shown in this publication
may be derived by subtraction, they are subject
to higher sampling variabilities and should not
be used in making comparisons.

Measures of sampling variability showninthis
report do not include biases which might arise
from differences of response,or nonreporting.
Nonresponse amounted to aboutb,{ percent for in-
ventories,¥¥ percent for merchandise purchases,

inventory dollar volume estimates,

and 9 percent for sales.

Table 12. Estimated Sampling Variability for Sales, Purchases, and Inventory Estimates

Sampling variability {percent) Sampling variability (percent)
) Dollar volume estimate Year-to-year ratio Dollar volume estimate Year-to-year ratio
Kind of business Kind of business
. Inventory - inventory . Inventory Inventory
Sales cr’::sres {stores and cE:sres (stores and Sales cs:s[es (stores and cﬁ:sres (stores and
warehouses) warehouses) warehouses) warehouses)
United StateS....eeavsvssnn 1 1 1 (z) 1 { Furniture and appliance group... 3 3 4 1 3
Furniture, home furnishings
tores 3 4 5 1 5
Durable goods stores,.... 1 1 1 (z) 1 8 RSP SSSRR
Furniture stores,........... 3 4 5 2 5
Nondurable goods stores.. 1 1 1 (z) 1| Housenold sppliance, TV, Tadio
StOTeS. s eitiinireririsinnnns 5 5 5 2 4
FOOQd ETOUP. . vevsrneseesevennnsnns 1 1 1 (z) 1 Household appliance
Grocery ShOreS....ecoveevesssse 1 1 1 (z) 1 AeBLETS. . vururroarncarnrare 5 7 5 2 6
Lumber, building, hardware,
Eating and drinking places....... 2 2 8 1 8| farm equipment grouP......se..s 3 2 2 1 1
Lumber yards, building
materials dealers............ 4 3 3 1 1
General merchandise group with Lumber yardsS....oveseenansae 3 3 3 1 2
NONSBOTRS . vevrvurvnarserensanons 1 1 1 (z) 1 Hardware stores. 5 6 5 2 4
General merchandise group Farm equipment...ocovsvovuenees (x) 5 4% 2 4
without nonstores............. 1 1 1 1 1
Department stores and dry goods, " Automotive grouP......... 2 2 2 (2) 1
general merchandise stores.... 1 2 1 1 Passenger car dealers 2 2 2 (z) 1
Department stores 1 (z) (z) (z) (z) Passenger car dealers
Variety stOreS.....cevevrvevars 2 2 2 1 1 (franchised)....eevevesrens 2 1 1 (Z) 1
Mail order houses (department Tire, battery, accessory
store merchandise)............ 1 (z) ) (z) (z) dealers....erinenniiinnnnnins 3 5 4 2 3
Gasoline service stations....... 2 4 5 1 5
AppaTrel grOUP..esscsverevoessosos 2 2 3 1 2 .
Men's, boys' clothing Drug and proprietary stores..... 2 2 1 2
furnishing stores.......evee.. 5 8 7 1 4 | Liquor storesS..ceeerceccanneenss 3 5 5 1 3
Vomen's ready-to-wear stores... 3 3 4 1 2
Shoe SHOTES..sssersesesssureses 3 4 5 1 3 | Jewelry StOreS.ssescutsssassssoss (x) 5 5 3 4
Note: The estimates of sampling variabilities shown above for sales are based on annual sales published in the Monthly Retail Trade Report for

January 1970, while those for purchases are based on 1970 and 1969 annual purchases estimates,

1968 merchandise inventory estimates,

X Not applicable.
Z Sampling variability is less than 0.5 percent.

Those for inventory are based on December 1969 and
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Symbols used for the estimated sampling variability ranges, tables 13, 14, 15, and 16: A = 0 to 3.5 percent; B = 3.6 to 7.0 percent; C = 7.1 t0 10.5 percent.

Table 13. Estimated Range of Sampling Variability of Sales of All Retail Stores for Geographic Regions,
by Kind of Business

. . Dollar volume sales estimates
Kind of business

Northeast North Central South West

A1) kinds Of DUSINESS,..ueecscursuneancoroesonnannnosnnsnsnes

Durable goods SEOreS.seessseesceccscscrsssneanens
Nondurable goods stores,.....eccevvaen everrvetreseeassacnen

Food groupe...... csessecceas
Grocery storeS.....veveevsens
Fating and drinking placesS...c..uieieerereeescsresonsronnnssorenes
GAF, B088Lenenenrenranncensanans
General merchandise group2
Department stOreS..v..iivivcanecnnrans Cesestisceanisseacennsn
APPATEL ZTOUDe s eveeseenaonesenroscssssnssoassosnssocnmancenssas
Furniture and appliante GrOUDces-.essesssacscrsrrroncrsaasancnsn
Lumber, building, hardware, farm equipment group,...

=
g
g
o
:.
[0}
Q
s
.

.

.
-
>

Gasoline Service StabionS..e.uuieeessesssrrssosssssasssenccnssoenn
Drug and proprietary SHoreS..i.e.cceeseeccscssesoss esessersassens

wrlowrrbbube b o
PUrEEwEEroeE e
CwbCHbO i b
wwggmw:b:>:>3>>:> S

X Not applicable.

1Stores in the gemeral merchandise » apparel, and furniture and appliance groups; these are stores specializing in department-
store types of merchandise.

?Includes nonstores.

Table 14. Estimated Range of Sampling Variability of Sales for Standard Consolidated Areas and Spyecified
Standard Metropolitan Statistical Areas

"™

Dollar volume (sales estimates) Dollar volume (sales estimates)
Statistical area ’ Statistical area
Total Nondurable | GAF" Total Nondurable GAF*
STANDARD GONSOLIDATED ARFA STANDARD METROPOLITAN
! STATISTICAL ARFA--Continued
Chicago, I1l,-Northwestern
Indiand,......... erassssennnn A A A IDetroit, Miche....veeeecenronss A A A
New York, N.Y,-Northeastern Houston, TeXeuc.sveseoesns (X) (x) A
NEeW JOTSEYarns e eensnseneens A A A lKansas City, Mo.,-KanS.......... (x) x) A
Los Angeles-Long Beach, Calif., A A A
STANDARD METROPOLITAN Minneapolis-St, Paul, Minn,.... x) x) A
STATISTICAL AREA
New York, NoY¥e.ivereoeossnsanas A A A
Baltimore, Md........ cerees cen (x) (X) B jPhiladelphia, Pa.-NoJee..eeauss B B B
Boston, Mass,....... x) (%) B [Pittsburgh, Pae...eeivscesassns B B B
Chicago, IT1lii.vseveccvensonen A A A 15t, Touis, Mou-I1lleeuieerennerss B c A
Cleveland, OhiC..e.veeeeeenoes (x) (X) A §San Francisco-Oaklaend, Calif,.. A B B
Dallas, TeXei.uosneennsecronns (x) x) C {Washington, D.C.-Md.-Va........ A A B
X Not applicable.
1Stores in the general merchandise, apparel, and furniture and appliance groups ; these are stores specializing in department-
store types of mérchandise, .
Table 15. Estimated Range of Sampling Variability of Sales for Geographic Divisions, by Kind of Business
Doilar volume sales estimates
Kind of business ; " East West East West
b | Atame | Noh | Nomn | S\ s | S | Mountain | Pacific
Central Central Central Central
o 7 A A A A A A A A A
Durable £004S SEOTES...ereiesessesss B A A A A (X} A (x) B
Nondurable goods storeS........ wsens A A A A A A A A A
FOOG ZTOUD e e s vz eevnoeenncneennensessssnases B (%) A A x) B A B A
Eating and drinking places......... crereaens (x) B B x) B (x) (x) (x) A
GAFY , £0t8Lanesrvrsnnersneranssassenosnnennn A A A A B A A A
General merchandiSe groUDZ.....ivvvevennee (x) A A A A B A A A
ADDATEL ErOUD. s ssseoreesecarrannnassnnes (x) A B (x) B (x) (x) x) (x)
Gasoline service stations......... remeeienen ¢ B B B B [69) (x) (x) B
Drug and proprietary SrOUP......eeceesssseoe (%) B A x) B ) |. (x) (X} (x)

X Not applicable.

1Stores in the general merchandise , apparel, and furniture and appliance groups; these are stores specializing in department-
store types of merchandise,

2Includes nomstores.

#
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Table 16. Estimated Range of Sampling Variability of All Retail Stores for Specified Large States

17

Dollar volume sales estimate

Dolfar volume sales estimate

Dollar volume sales estimate

State State State
Total | (N1 eap Total | GNom | cap Total | JNow | car
California..... A A A [Michigan....... A A (X) I North Carolina. A (x) x)
Florida.. . A A (X) [Minnesota...... A (x) (X) | Oniceseeserenn. A A (x)
1119in0i8..sene. A A A |Missouri....... B (x) (X) | Pennsylvania... A A A
Indianiee.eesss A (x) (X) | New Jersey..... A A (X) | Texaseeeenennn. A A x)
Massachusetts. . A A (X) | New YorK..eeu.. A A A ] Wisconsin...... B x) (x)

X Not applicable,
Stores in the general merchandise, apparel, and furniture and appliance groups ; these are stores specialigzing in department-
store types of merchandise.



Appendix A. Explanation of Terms

Retail trade

This category includes those establishments
primarily engaged in selling merchandise for
personal, household, or farm consumption.

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place
of business and is engaged in activities to attract
the general public to buy; the establishment buys
or receives merchandise as well as sells; the
establishment may render services or may engage
in processing incidental or subordinate to selling,
Not all of these characteristics need be present,
and some are modified by trade practice. Ex-
cluded from retail trade are peddlersand itinerant
vendors without an established place of business.
Also excluded are places of business operated by
institutions and open only to their own members
or personnel, such as school cafeterias, cafeterias
operated by industrial plants for their employees,
and establishments operated by agencies of the
Federal Government on military posts, at hos-
pitals, etc. However, liquor stores operated by
States, counties, and municipalities are included.

Retail stores

Retail stores are defined as separate placesof
business primarily engaged in sellingmerchandise
at retail, including separate departments in such
stores leased to others.

In addition to those kinds of business readily
recognizable as retail stores, such as grocery
stores and drug stores, the term retail stores
also includes eating and drinking places, gasoline
service stations, lumber yards, coalyards, mail-
order houses, establishments from which direct
selling (house-to-house) is conducted, and estab-
lishments which sell merchandise through coin-
operated vending machines, Stores with annual
sales less then $500during the year were excluded
from the tabulations for this report.

Sales

Sales include total receipts from customers
during the year after deduction of refunds and
allowances for merchandise returned by cus-
tomers. Receipts from repairs and from other
services to customers, sales for resale, and sales
and excise taxes are included in the sales data,
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The sales figures represent total sales and
receipts of all establishments primarily engaged
in retail trade. They do not include sales at
retail by manufacturers, wholesalers, service
establishments, and other businesses whose pri-
mary activity is other than retail trade.

Merchandise purchases

Merchandise purchases include the total cost,
after deduction of returns and discounts for early
payment, of delivered merchandise which was
purchased for resale during the year, whether or
not payment for the merchandise was made during
the year. Merchandise purchases data include
cash and credit purchases made atcentral offices
and company warehouses. Also included is the
cost of goods in transit where title has passed to
the purchaser. :

Companies engaged in both mamufacturing and
retail operations, reported purchases as the cost
value of intercompany transfer(s) from their
plant(s) or warehouse(s) to their retail store(s).
These companies also reported the cost of outside
purchases,

Merchandise purchases exclude; expenditures
for supplies or equipment for company use and
not for resale; the cost of raw materials or parts
purchased for manufacture into a finished product;
goods included in the purchase price of a business,

Merchandise inventories

Merchandise inventories include stocks of goods
(valued at cost) held for sale throughretail stores.
Merchandise inventories are shownfor storesand
warehouses combined and stores only. Included
are only those warehouses whichmaintaina supply
of merchandise primarily intended for distribution
to retail stores within the organization.

Merchandise inventories exclude the value of
fixtures, furnishings, equipment, and supplies
used in store and warehouse operations and not
held for resale. Inventories were reported as of
the close of the calendar year, except for some
businesses which used a fiscal year rather than
the calendar year for accounting purposes. About
17 percent of the retail inventory total refers to
a fiscal-year end other than December 31, but
this varied by kind of business (varying from

R
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about 48 percent for stores in the general mer-
chandise group to about 6 percent for the auto-
motive group). Inventory data for a date other
than December 31, 1970 have been accepted and
included in the tabulations withoutadjustment.

Sales-inventory ratio

The relationship of annual sales to December
31 inventories is derived bydividingannual sales
by the cost value of year-end inventories. ,

The sales-inventory ratios, shown in tables 10
and 11, are based on data for onlythose stores in

operation throughout the full year which reported.

both sales and inventory, except for the ratios for
organizations with 11 or more retail stores which
are derived from annual sales figures containing
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sales of some stores not inoperationthe full year
and end-of-year inventories of stores that began
operating during 1970. Ratios for all stores and
organizations with 11 or more stores are based
on store inventories only and do not include
warehouse inventories,

For some kinds of business, a slightly different
sales-inventory ratio can be obtained by dividing
the sales estimate in table 1 or 2 by the cor-
responding inventory estimate in table 10 or 11,
For example, the all-store sales~inventory ratio
for furniture stores would be 5.9 (7748 : 1324)
compared with 5.1 for the published ratio in
table 10, The ratio obtained under this procedure
is based on data for all stores, including those
that began or ceased operation in 1970, and it
also includes estimates for nonreporters.

Appendix B. Geographic Regions and Divisions

NORTHEASTERN STATES

New England Division

NORTH CENTRAL STATES

East North Central Division

Maine Ohio
New Hampshire Indiana
Vermont - Illinois
Massachusetts Michigan
Rhode Island Wisconsin
Connecticut
West North Central Division
Middle Atlantic Division Minnesota
New York Iowa
New Jersey Missouri
Pemnsylvania North Dakota
South Dakota
Nebraska
Kansas

THE SOUTH THE WEST
South Atlantic Division Mountain Division

Delaware Montana
Maryland Idaho
District of Columbia Wyoming
Virginia Colorado
West Virginia New Mexico
Noxrth Carolina Arizona
South Carolina Utah
Georgia Nevada

Florida
Pacific Division

East South Central Division Washington
Kentucky Oregon
Tennessee California
Alabama Alaska
Mississippi Hawaii

West South Central Division
Arkansas
Louisiana
Oklahoma

Texas



Appendix C. Definitions of Standard Consolidated Areas and Specified Standard
Metropolitan Statistical Areas Included in This Report '

STANDARD CONSOLIDATED AREAS

CHICAGO, ILL.--NORTHWESTERN INDIANA:

Chicago,
Will Counties);

i, SMSA (Cook, DuPage, Kane, Lake, McHenry, and
Gary-Hammond-East Chicago, Ind. SMSA (Lake

and Porter Counties)

NEW YORK, N.Y.--NORTHEASTERN NEW JERSEY:

New York, N.Y, SMSA (New York City and Nassau, Rockland, Suffolk,

and Westchester Counties)

Jersey City, N.J, SMSA (Hudson County)

Newark, N.J. SMSA (Essex, Morris, and Union Counties)

Paterson-Clifton-Passaic, N.J. SMSA (Bergen and Passaic Counties)

Middlesex and Somerset Counties, N,J,

7 . SPECIFIED STANDARD METROPOLITAN STATISTICAL AREAS

BALTIMORE, MD,: Baltimore city and Anne Arundel,
Baltimore, Carroll, and Howard Counties.

BOSTON, MASS,: All of Suffolk County and parts of Essex,
Middlesex, Norfolk, and Plymouth Counties.

CHICAGO, ILL.: Cook, Du Page, Kane, Lake, McHenry,
and Will Counties.

CLEVELAND, OHIO: Cuyahoga, Geauga, Lake, and Medina
Counties,

DALLAS, TEX.: Collin, Dallas, Denton, and Ellis Counties.
DETROIT, MICH.: Macomb, Oakland, and Wayne Counties.

HOUSTON, TEX.: Brazoria, Fort Bend, Harris, Liberty, and
Montgomery Counties,

KANSAS CITY, MO.-KANS,: Cass, Clay, Jackson, and Platte
Counties, Mo,, and Johnson and Wyandotte Counties, Kans,

LOS ANGELES-LONG BEACH, CALIF.: Los Angeles County
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MINNEAPOLIS-ST, PAUL, MINN.: Anoka, Dakota, Hemnepin,
Ramsey, and Washington Counties.

NEW YORK, N.Y.: New York City, and Nassau, Rockland,
Suffolk, and Westchester Counties.

PHILADELPHIA, PA,.-N.J.: Bucks, Chester, Delaware, Mont-
gomery, and Philadelphia Counties, Pa.; and Burlington,
Camden, and Gloucester Counties, N.J,

PITTSBURGH, PA.: Allegheny, Beaver, Washington, and
Westmoreland Counties.

ST, LOUIS, MO, -ILL,: St, Louiscity, and Franklin, Jefferson,
St, Charles, and St, Louis Counties, Mo.; and Madison
and St. Clair Counties, 111,

SAN FRANCISCO-OAKLAND, CALIF.: Alameda, Contra
Costa, Marin, San Francisco, and San Mateo Counties.

WASHINGTON, D.C.-MD,-VA.: District of Columbia; Mont-
gomery and Prince Georges Counties, Md.; Alexandria,
Fairfax, and Falls Church cities, Arlington and Fairfax
Counties, Va.
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